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G.Ritzer argues that there are the Cathedrals of Consumption which re-enchant people living
 
in a disenchanted world. This argument tries to explain why people are fascinated by rational
 
service systems like fast-food restaurant chains so that we call his theory to be a kind of theories
 
of consumer society. His theory contains some important points,nevertheless,is premised on a
 
wrong confidence. Besides,it faces a difficulty which is common with those types of theories of
 
consumer society which take lacks of autonomy of consumers seriously.
This paper aims to make clear where Ritzer went astray and considers how to make a
 












































































































































つては非常に重要であったある性質 ― 魔術化（enchantment）― の欠如を明白に意味する。われわれ
は疑いなく社会の合理化一般、そしてとくに消費手段の合理化から、多くのものを得たのだが、同時に
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